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Works h op  Ob je c t ive s

After viewing this presentation, participants will be able to…

● Describe the unique sexual and reproductive health needs of older teens

● Identify a promising model for delivering evidence based programs in a 
college setting

● Describe and apply the KNOW - TRUST- ENGAGE model in their programs

● Identify a new evidence - based program to serve highly - mobile older teens
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Pre s e n t e r  In t rod u c t ion s

Paris Rangel, DHS, M.Ed.
Program Manager
Talk About  It  Texas  Campus  Conversa t ions

Ke lsey Olson Atkins , M.Ed., CHES
Program Direc tor of Higher Educat ion
Talk About  It  Texas  Campus  Conversa t ions
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Mis s ion

Formerly BAE - B- SAFE, Talk About it Campus Conversations partne rs  
with  h igher educat ion ins t itut ions  and support s  s tudents ’ success , 
providing young people  with  life  skills  to protec t  the ir fu tures .

Campus  Conversa t ions  provides : 

● Medica lly accura te , evidence- based s exual hea lth  educat ion;

● Referra ls  to adolescent - friendly, low or no- cos t  hea lthcare  s e rvices  
& wrap- around se rvices  on  campus

● Linkages  to resources
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Ca m p u s  Con ve r s a t ion s  Gra n t

● Competitive Personal Responsibility Education 
Program (CPREP)

○ September 20 21- September 20 24

○ Partne rship with  The  Univers ity of Texas  Rio 

Grande  Valley (UTRGV) Student  Health  Clin ic

○ Serving count ies  a long the  Texas - Mexico 

border

● Primary Popula t ion: 18 - 19 year olds  (20  year 
olds , if pregnant  or parent ing); and 14 - 17 years  
old (w/ parent  consent ) a t t ending early college  
h igh  s chool programs

Grantee

Higher Education Partner

Evaluation Team

Training and Technical Assistance

5



Ma p

Google Maps: (n.d.). [Google map of UTRGV Campus Locations]. Retrieved June 12, 2024,  from 
https://www.google.com/maps/@26.8303964,-98.1686089,8.27z?entry=ttu

3 Years
2 campuses
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UTRGV Ca m p u s e s

Edinburg 

● Hidalgo County

● 53 teen births per 1,000 births; 
70% of those were to 18 and 19 -
year olds 

● 43% of adults are uninsured, 
nearly double the 24% of 
uninsured Texans 

Brownsville

● Cameron County

● 51 teen births per 1,000 births 

● 29.3% of residents lived below 
poverty (2019)

● 31.1% reported being uninsured

References
1, 3, 4
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Prog ra m  Mod e l

● Evidence - based programs  (EBP)

○ +Adulthood Prepara t ion Subjec t s

○ In tegra te  in to courses , when pos s ible

● On- campus  presence  & building t rus t

● Peer Ambassador Program

○ Utilizing a  Peer to Peer approach and fos te ring 

Youth  Adult  Partne rships  

● Faculty Profes s ional Deve lopment  

● Supplemental Health  Educat ion

○ Outreach  & Recruitment

● Low or no- cos t  re fe rra ls  & linkages8



Ch oos in g  a  c u r r ic u lu m

● Limited evidence - based curricula  a re  s tudied in  olde r t eens . 

● Need brie f in te rvent ion, if pos s ible

# 1 - SHARP
● BUT: Mus t  be  comple ted out s ide  of c las s - t ime

# 2 - Seventeen Days
● His torica lly partne red with  faculty for in- c las s  in te rvent ion opt ion 

with  a lt e rna t ive  supplemental learn ing for non- e ligible  s tudents

# 3 - Plan  A 
● Explored a lt e rna t ive , more  inc lus ive  opt ions  
● Submit ted Change  in  Scope  for approved use  J une  20 23 (Yr 2)
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SHARP*

● 1 session: 4 hours

● Implemented In- Person or Virtua lly

● Adapted, approved ve rs ion

○ Red- light  adapta t ion*

○ Reviewed for Medica l Accuracy

● Conta ins  APS: 

○ Healthy Re la t ionships , 

○ Healthy Life  Skills , &

○ Adolescent  Deve lopment

SHARP + (Evidence  based + Evidence  
Informed)

● HIV Prevent ion (SHARP)

● Condom Demons t ra t ion (SHARP)

● Anatomy and Cont racept ion (Big 

Decis ions )

● Healthy Re la t ionships  (Gender Mat te rs )
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Se ve n t e e n  Da ys

● 1 session: 1 + hours

● In te rac t ive , web- based program

● Des igned for those  tha t  ident ify as  
female , inc ludes :
○ Condom Negot ia t ion  Skills
○ Condom Demons t ra t ion
○ STI Informat ion
○ Trip to the  Gynecologis t
○ All me thods  of birth  cont rol

Refe rence : 6 , 7
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Pla n  A

● 1 session: 23 Minute entertainment - educat ion video 
in te rvent ion (adapted- ve rs ion) + guided dis cus s ion

● Can be  shown priva te ly, through a  shared link, or in  c las s room 
or out reach  se t t ing

● Des igned to reduce  unplanned pregnancies  and STIs  among 
African American and Lat ina  young women ages  18 - 19.

● Outcomes  obse rved among viewers  inc luded:
○ Increased STI and HIV te s t ing,
○ Increased cont racept ive  knowledge ,
○ Increased HIV/ STI risk pe rcept ion,
○ Lower frequency of unprotec ted s ex; and
○ Increase  long- ac t ing reve rs ible  cont racept ion use  among 

new c lin ic  vis itors

Reference, 5
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KNOW:TRUST:ENGAGE

• Students must KNOW of the  program by see ing it  mult iples  t imes  on  
campus  through events  and presenta t ions , and have  learned more  
informat ion  about  it s  purpose . 

• TRUST- audience  is  more  like ly to ask ques t ions , approach  the  table , 
and pe rhaps  engage  with  CC or a  Peer Ambassador to learn  more .

• Once  they KNOW and TRUST, they are  more  like ly to ENGAGE, by 
part ic ipa t ing in  a  s es s ion  or othe r ac t ivity led by CC
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Re a c h in g  St u d e n t s

Each year, Campus Conversation engages with an 
average  of 9,059 s tudents , faculty and s ta ff through:

○ Events
○ Presenta t ions
○ Tabling

Engagement  Mus t  Be : 

○ Relevant
○ On Trent
○ Pop- Cultured
○ FUN
○ Safe  & Welcoming
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Prog ra m  Re c ru it m e n t  

Most effective 

● Clas s room Implementa t ion -
Plan A

● In te rdepartmenta l Re la t ionships
● Ext ra  Credit* 
● Recruitment  Events
● Campus  Presence

Leas t  Effec t ive :

● Clas s room Presenta t ions
● Email/ E- blas t s
● Flyers
● Tabling

Can be  e ffec t ive  
● Socia l Media
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Ca m p u s  Con ve r s a t ion s
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Exp lor in g  Ne w St r a t e g ie s :
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Exp lor in g  Ne w St r a t e g ie s

● Social Media Presence -
○ Ins tagram @TalkAbout it .CC.RGV

● Targe ted Digita l Media  Advert is ing
○ Boos ted socia l media  pos t s
○ Marke t ing team support
○ Building landing page  on organiza t ion  webs ite  where  young people  

see ing our informat ion  could go to s ign  up to comple te  programs

● Explored s t ra tegy with  influencer
○ Talk About  It  Influencer Video
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Tip s
● Consistent Exposure is key 

○ Being consistent with brand visibility (In person & online)

● Shared Understanding between Marketing & Programming  

● Communications efforts
○ Increased program awareness and saturate the student and 

faculty/staff community

● Leverage trusted voices in community

● Reach vs Capacity
○ Ensure sufficient resources are allocated to handle registration volume. 

Failure to do so can result in missed opportunities and lost registrations 
due to delayed responses.
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Movin g  Forwa rd

Moving forward, Campus Conversations will continue to: 

● Cont inue  collabora t ing with  faculty & future  partne rsh ips

● Revis ion  of marke t ing s t ra tegy

● Ins t itu t ional support

● Mainta in ing a  presence  on  campus

● In tegra t ing in to exis t ing courses

● Clinica l Partne rsh ips  and Linkages
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Thank you! 
Presenter Contact Info:

Paris Rangel, DHS, M.Ed, 
Program Manager, 
prangel@healthyfutures - tx.org

Kelsey Olson Atkins, M.Ed., CHES, 
Program Director of Higher Education, 
kolson@healthyfutures - tx.org
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